
TARGET GROUP 

The project partners are pleased to present to you the Newsletter No.02, 

which contains the results achieved so far within the realization of the 

Erasmus + CBY project „mYOUth Socially Responsible Marketers 

[YouMAKE].“ 

Due to the COVID-19 pandemic, the focus was on preparing intellectual 

outputs: Guidebook; ToT Methodology; and Youthpass & Strategy for 

Recognition of youth works. 

At the same time, the preparations for publishing the project website 

[www.youmake.info], as well as on social media were completed. 

The project team is fully prepared for the following activities: Training of 

Trainers events and national dissemination activities. 

mYouth Socially 

Responsible Marketers 

“The way  

to get started is  

to quit talking  

and begin doing.”  

– Walt Disney  
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WHAT DO WE OFFER?  

By using the Digital marketing 8P’s approach, it will be easier to engage 

the target groups and stakeholders: Citizens; CSOs; Business community; 

Public authorities and Policy makers, to wider understanding and urgent 

implementation of the concept of SDGs and challenges in the Circular 

economy as an existential form of business behavior committed to sustain-

ability through using Digital marketing tools.  

SDGs support includes a wide range of activities and aspects that can be 

implemented in everyday life of every human in each country.  



Y o u M A K E :  S o c i a l l y  R e sp o n s i b l e  M a rk e t e r s  

This Guide is developed in the 

framework of realization of the 

Erasmus+ CBY proejct “mYouth 

Socially Responsible Marketers 

[YouMAKE].  

Special focus in activities is done 

on exchanging Social media & 

ICT know-how about of the key 

elements, tools and methods of 

the best transcontinental Digital 

marketing 8Ps instruments as a 

prerequisite to integrate contri-

bution of three existing marketing 

sub-disciplines: Green; Social and 

Critical marketing paradigm in 

which SDGs are a key goal.  
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VISIT OUR WEBSITE: www.youmake.info 

Y o u M A K E :  Y o u t h p a s s  &  S t ra t e g y  

The world today is home to the 

largest generation of young peo-

ple in history, 1.8 billion!  

Close to 90 per cent of them live 

in developing countries, where 

they constitute a large proportion 

of the population.  

The Strategy aims to facilitate in-

creased impact and expanded 

global, regional and country-

level action to address the 

needs, and to ensure their en-

gagement and participation in 

the implementation, review and 

follow-up of the 2030 Agenda for 

Sustainable Development .  

http://youmake.info/
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W ha t ’ s  n e x t ?  
 The next Mobility of Youth Workers will be held in Struga, North Macedonia 

 National training of trainers 

 National dissemination events and workshops for presentation of project outcomes.  

Y o u M A K E :  T o T  M e t h o d o l g y  

YouMAKE ToT Methodology is a 

mosaic of three modules:  

[a] Sustainable Development 

Goals [SDGs];  

[b] Marketing as contemporary 

philosophy of working and  

[c] Social Media as obligatory 

tool of our living daily. 

In addition to English language, 

YouMAKE methodology has 

been translated into German, 

Russian, Polish, Nepali and  

Macedonian  language. 



PROJECT PARTNERS: 

This project has been funded with support from 

the European Commission.  

This communication reflects the views only of 

the author, and the Commission cannot be 

held responsible for any use which may be 

made of the information contained therein. 

  

Sava Kovacevikj 47/1-30 

1000 Skopje 

North Macedonia 

 

 

 

 +389 78 221 753 

contact@marketinggate.org 
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 Grenzenlos –  

Interkultureller Austausch  

  

 Career Disha Center   

 Association for research, education 

and development ‘Marketing Gate’ 

  

 Stowarzyszenie Instytut  

Nowych Technologii 

  

 Tashkent State  

Pedagogical University  

Named After Nizami 

  

mailto:Info@vesbe.de
https://www.facebook.com/groups/186551495828157/
https://www.youtube.com/channel/UCwaR1MtX07xCWEU0yJ0Vb7w/featured?reload=9

